Commercial Periume Bottles

® Commercial perfume bottles are those that are sold with a particular
e perfume already in them. Commercial perfumes came about before

e 1900, but in bottles of rather plain, simple shapes. As they became
e Mmore popular in the early 1900°s, top designers were employed to
create beautiful, unique bottles. They also designed beautiful labels and
boxes for them. The years from around 1920 to 1950 are considered the
“golden age” of commercial bottles.

} -4 Although we still find beautiful commercial
?‘, perfume bottles today, in earlier years there
was great creativity in perfume bottle design.
Some of the most recognizable perfume
bottles in the world are from that time. They
are greatly sought by collectors.
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